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6. Nhiing két ludn méi cua ludn an:

- Thong qua tong quan nhiing cong trinh nghién ciru lién quan dén dé tai, tac gia da
chi ra 04 khoang tréng trong nghién ctru, xac dinh dbi tugng va nhi€ém vu nghién ctiru nham
mg dung 1y thuyét marketing dia phuong vao trong phat trién du lich bén viing.

- Téc gia da hé thong hoa co s 1y luan vé marketing dia phuong véi phat trién du lich
bén vimng; 1am rd ndi dung va modi quan hé giira qui trinh, cac cong cu marketing dia phuong
(san pham, gia ca, phan phdi, xuc tién, chinh quyén, cong dong doanh nghiép va dan cu) voi
phat trién du lich bén vimng.

- X4y dyng bd tidu chi danh gia hidu suat marketing dia phuwong pht hop véi didu kién
Viét Nam va Son La gdm: gié tri san phadm cung tmg bén ving va dic sic, hinh anh diém dén
du lich bén viing, bao vé moi truong va tai nguyén du lich bén viing, phat trién thi truong du
lich bén viing, nang luc canh tranh diém dén du lich bén viing; chi ra nhém yéu td bén ngoai
va bén trong anh hudng dén marketing dia phuwong voi phat trién du lich bén viing.

- Qua viéc lya chon va nghién ctru kinh nghiém mot s6 dia phuong mién ndi & nudce
ngoai va trong nudc ¢ diéu kién twong dong vai tinh Son La, tac gia di rat ra 06 bai hoc kinh
nghiém cho hoat dong marketing dia phwong véi phat trién du lich bén viing tai Son La no6i
riéng va tai cac dia phuong & Viét Nam noéi chung.

- Bang phuong phap nghién ctru cu thé, qua khao sat, danh gia thuc trang va hiéu suat
marketing dia phuong voi phat trién du lich bén viing tai Son La, tic gia luan an da chi ra
nhitng thanh c6ng, phat hién ra nhiing ton tai va nguyén nhan, xac dinh van dé can phai giai
quyét dé hoan thién marketing dia phuong nham phat trién du lich bén ving tinh Son La.

- Dya vao nhiing dinh huéng, quan diém phat trién du lich Son La, tac gia da dé xuat
05 nhém giai phap & cap do dia phuong va mot sb kién nghi v6i hé théng quan 1y Nha nude
trung wong dé hoan thién marketing dia phuwong nham phat trién du lich bén viing phu hop
trong thoi gian t61 ctia moi truong kinh doanh Viét Nam va phu hop voi diéu kién, trinh d6 va
ky vong phat trién ctia tinh Son La.
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6. New contributions of the thesis:

- Through an overview of research projects related to the subject, the author showed
04 gaps in the research, determine the object and research tasks as to apply the theory of place
marketing in sustainable tourism development.

- The author has systematized the theory of place marketing for sustainable tourism
development; clarify the content and relationships between processes, tools of place
marketing (product, price, place, promotion, power, public) to develop sustainable tourism.

- Built criteria for evaluating the effectiveness of place marketing in line with
Vietnam's conditions and Son La, including: sustainable supply values and characteristics, the
sustainable tourist destination image, protecting the sustainable environment and tourism
natural resources, sustainable tourism market, the sustainable tourism destination
competitiveness; poit out factors outside and inside place marketing affect the sustainable
tourism development.

- By methods of specific research, through surveys, to assess the reality and
effectiveness of place marketing for sustainable tourism development in Son La, author points
out the successes, discovered conflicts need to be resolved to complete place marketing for
sustainable tourism development in Son La province.

- Based on these orientations, tourism development point of Son La, author have
proposed 05 groups of solutions in province and a number of recommendations to the State
management system central fit in the time to come by Vietnam's business environment and in

accordance with the conditions, the level and expected development of Son La province.
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